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Latest Policies to Support Investors
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...To Enhance Thailand’s integration into Regional Value Chain...to enhance ease of

doing business in Thailand...to enhance Thailand Geographical Advantage...
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Opportunities from AEC

and integration to Geographical
Regional Value Chain Advantage
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On January 1°' 2016, the ASEAN Economic Community will enter into force.
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ASEAN Community 2015
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AEC Blueprint
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ASEAN _ | ASEAN

Political-Security

Economic Community
Community ' (AEC)
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1. Single Market and Production Base 2. Competitive Economic Region

Free flow of goods

Competition Policy
Free flow of services Consumer Protection

Free flow of investment Intellectual Property Rights

Y ASEAN Socio-Cultural

Freer flow of capital Infrastructure Development

Free flow of skilled labour Taxation

Community

(ASCC)
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E-Commerce
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3. Equitable Economic Development 4. Integration into the Global Economy

® SME development -
® Initiative for ASEAN Integration (IAl)

Coherent Approach towards External
Economic Relations
® Enhanced participation in global

supply networks
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Policy to Enhance Thailand’s Integration into Regional Value Chain
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Thailand is also ready to deepen integration both within ASEAN and outside ASEAN to
better integrate into regional and global value chains or GVCs.
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Thailand is ready to deepen integration both within ASEAN and outside ASEAN
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ASEAN 10 Member Countries
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RCEP:

Regional Comprehensive

e  Brunei Cambodia _ Laos
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Myanmar | + Vietnam
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Year 2014 TPP (ASEAN + 6 = 16)
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GDP Value 28.3 Trillion USD 22.8 Trillion USD
E A Al 28. 3%kFEn 22. 8%k
GDP Share 38% of World GDP 29% of World GDP
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Total Population 800 Million 3,500 Million
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Population Share 11% of World Population 49% of World Population
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0.49% of World GDP
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65 Million
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0.9% of World Population
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,5:. Policy to Enhance Ease of Doing Business in Thailand
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. Trade Facilitation &
Solving Trade Enhancement of
Problems SHCENNENt O
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Government Services

Service Sector SMEs
Development Development
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Moving Thailand up the value chain with extra efforts on promoting service economy
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Engineering & Design
¢ Bio-Based Industry Renewable Industry

Industry Industry
AT TR i FEEA AL Bl 2 P

(Story & Culture) ##5w#

Creative Economy
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Auto Electronics & Petrochem &  Agri-Agro-Food Rubber & High-tech & IT Fashion & Lifestyle
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Logistics Health and Beauty Halal Retail and Franchise Film Industry Construction
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We are ready to facilitate business matching between enterprises and enterprises
in Thailand and our neighboring countries.
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—» Oil & Gas —» Roads & Bridges Dam/ Dikes —» Landlines & Mobiles —» Health Programs/ HIV / AIDS Program

—>» Electricity —» Rail Water Management [—» Internet —» Disaster Management
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88



Policy to Enhance Thailand’s Geographical Advantage
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Opportunities in CLMV Opportunities for “Thailand plus one”
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7l A\, Strategic Geographical Location
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Example of North-South Corridor R3 Highway will greatly enhance the connectivity between China, the Mekong

sub-region and Thailand
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B F s Kunming
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R3B i /1 Baten > —~"The completion of North-South
Chiang RalM ae’Sal j:Chlang Khoxg Corridor R3 Highway from Chieng
N | Khong and Mae Sai to Kunming in
N ® Yunnan and Nanning in Guangxi,
JBangkok ™ via Laos and Myanmar will help in

smoother and faster movement of

goods within the region.
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